GO

THE WORLD’S FIRST
DRINK IN THE TUuBE !

www.GO-more.com
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The Revolution has begun ...

... in the year 2003, with the idea to take
the well-known metal tubes for mustard
and mayonnaise and fill them with
something completely different.

As you would expect, this idea was borne
by Wenger Company, an Austrian
enterprise that since the year 1886
produces mustard, vinegar, ketchup and
similar products.

For more than 110 years

Wenger Company strives to surprise the
food market with innovative products.
With GO this goal was reached once

again.
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"':"‘Wm No more inconvenient can or glass bottle that spoils the moment
when you actually need your hands for something else at a hot

party or in the nightclub.

":""wm The tube is easily closed again. Just put it in your pocket.

"':"‘Wm Finally you get the chance to move around freely at a party or on
the dance floor and your drink is right there where it's supposed to
be: With you !

a7 Wm No more fears that someone might put drugs in your drink while

you are distracted.

":""wm The tube definitely is an eye catcher. Everybody will be looking at
you. And one thing is for sure: People are curious, and you will

meet a lot of them.
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GO Marketing

The best product idea is wasted if nobody gets
to know it.

But GO definitely is not at risk to suffer such a
fate.

By now inquiries concerning GO-Products
arrive from all over the world. Nevertheless it is
understood that well-planned marketing

activities will multiply GO’s success.

.
“"More.com

Current Marketing-Activities
event sponsoring
POS displays

event marketing

= @ GO-Products - V 2005/06/08
-~ page 4/14



Marketing Activities in 2005

Sponsoring of events
Sales promotions (Free supply of GO-Products to win)

Promotion events together with bars and gastronomy outlets
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Trade fairs & Exhibitions

To develop new markets on the one hand and to foster relations with existing
partners and consumers on the other hand GO utilizes the opportunities offered by
trade fairs.

Taking a look at the crowds gathering at GO’s exhibition booths confirms this to be a
successful strategy.

Previous Exhibitions

Hongkong
“Gifts & Premium Fair 2004”

April 28 to May 1, 2004

Salzburg (Austria)

JAlles fur den Gast*
Nov 6 to 10, 2004
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GO at exhibitions in 2005

Tokyo (Japan)
FoodEx 2005
March 8 to 11, 2005

London (U.K.)

International Food & Drink Exhibition
March 13 to 16, 2005

Shanghai (China)
FHC 2005
Nov. 15 to 18, 2005

Bangkok (Thailand)
Thaifex — World of Food
May 18 to 22, 2005
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GO Sales

Since GO was introduced to the market in the second half of the year 2003, more
than 7.000.000 GO-tubes have been sold.
Currently GO is exported to 10 countries and negotiations with sales partners in ten

new countries are in progress.

Germany
Italy
Slovenia
Croatia
Belgium
Holland
Luxemburg
Spain
Israel
Hongkong
Great Britain

Singapore
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AC Nielsen Market Share Analysis 2003

test store:  MPreis (Austria) D[ﬁ] i] 7

test period: 2003, week 35 to 38
ZP@@& 3, @

At the end of the one-month test period GO Wodka sc  ored at rank 3 of all

alcoholic mixer drinks with a market share of 14.8 percent.

This huge success actually isn't much of a surprise . Who really wants a heavy
bulky glass bottle that you can’t close again, if right besides you can find an
elegant and handy tube. Especially with such an app  ealing, eye catching
design.

The impulse buyer becomes

the GO-aficionado.
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GO, GO, GO ...

GO Alco

GO Non-Alc

GO Wodka
Energy

Feel the heat

Ingredients: sugar, vodka, caffeine;
190 ml, 4% alcohol

GO Wodka

Lemon

Get ready for a hot night with the
refreshing taste of lemons.

Ingredients: sugar, vodka, lemon juice, lime juice, quinine;
190 ml, 4% alcohol

GO Wodka

extreme Energy

This one is for grown-ups!
But don't you dare to complain the
morning after !!!

Ingredients: sugar, vodka, caffeine;
190 ml, 10.5% alcohol

GO Wodka

extreme Lemon

Sour & Strong - Enjoy the unique
experience

Ingredients: sugar, vodka, lemon juice, lime juice, quinine;
190 ml, 10.5% alcohol

GO Wodka
extreme

Cranberry

Try the taste of delicious cranberries.
But be careful to stop before you drop.

Ingredients: sugar, vodka, cranberry juice;
190 ml, 10.5% alcohol

GO Wodka
Strawberry Shot

Size doesn’t matter

Ingredients: sugar, vodka, strawberry puree, apple juice;
50 ml, 11.8% alcohol;

GO Pure Energy

Reload body and mind

Ingredients: sugar, taurine, caffeine, vitamins;
190 ml, no alcohol;

GO Sport isotonic
Cherry

Always take one with you. You never
know what makes you sweat tonight.

Ingredients: juice of sour cherries, vitamins, minerals, sweetener;
190 ml, no alcohol;

GO Sport isotonic
Grapefruit

Perfect for out-door sports.

Ingredients: orange juice, lemon juice, grapefruit juice, vitamins,
minerals, sweetener;

190 ml, no alcohol;
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GO Media

Since summer 2003 GO is continuously
covered by European television magazines and
print media.

Each of these reports generates priceless

publicity.

That GO is met by such enormous interest by the media proves:
GO is new and unique. Not just another boring variation of some out-dated product,

but a revolutionary idea that the world has not seen before.

The media and consumers have
recognized: GO has initiated a trend
that will transform the culture of

drinking.

SAT1 TV-Magazine Blitz
April 5, 2004
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All over the world GO raises attention and fascinates people:

May 16, 2005:

Paris Hilton launches her new perfume at a big
party in London .

And GO is there to quench the thirst and to get the

party going.

June 2005:

On 10 pages of the lifestyle

magazine from China editor P@ g
www.youthvision.cn

pictures the story of the revolutionary
drink out of the tube.

www.nationmultimedia.com

May 20, 2005:

Thailand 's leading English
speaking newspaper reports
about GO and the patrticipation in

Thaifex tradeshow.

www.ebizasialink.com/tbuzz.asp

April 2005: Industry & trade magazine from Singapur

introduces GO to its readers.
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Promotion Tube

Surprise your guests, customers, employees, suppliers, consumers, ... with

something they have never seen before — A Tube with your design !

You want:
to generate attention for a new product;
that you are not the only one to remember your
participation in a trade fair or exhibition;
to organize an unforgettable event;
a giveaway that is strikingly different from those

myriads of indistinguishable pens and lighters;

You send us your design and
choose the proper filling.

We deliver

Your Promotion Tube
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We hope you and your
customers will soon enjoy

your first drink out of a tube.

International:
www.GO-for-more.com
Austrian Headquarters:

www.GO-more.com

For more information please
contact:

Wenger Senf

Erzeugungs-und Handels GmbH
Pischeldorferstrasse 130

9020 Klagenfurt

Fon: +43-463-345-000

Fax: +43-463-345-300
office@go-more.com www.go-more.com

pictures: GO-Company
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